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Digital Marketing

Digital marketing uses internet-based channels (websites, social media, search, email,

etc.) to promote products and services

Digital marketing uses digital channels — websites, search engines, social media, email,
apps, etc. — to connect with customers online. Unlike traditional ads, it enables highly
targeted outreach and precise measurement. In its simplest definition: “Digital
marketing is the use of websites, apps, mobile devices, social media, search engines,

and other digital means to promote and sell products and services.”

Features of Digital Marketing

Digital marketing stands out from traditional marketing because of its dynamic,

measurable, and customer-centric nature.
1. Interactivity (Two-Way Communication)

e Unlike traditional media (TV, newspapers), digital platforms allow real-time

interaction between brands and customers.
o Customers can comment, like, share, or message directly.

o Example: A brand replying to customer queries on social media builds trust and

engagement.
2. Personalization (Tailored Messaging)
o Marketers can customize content based on:

o User behaviour



www.travelteachings.com

o Preferences
o Demographics

« Example: E-commerce sites showing “recommended products” based on

browsing history.
o Result: Higher conversion rates and better customer experience.
3. Speed (Instant Communication)
o Information can be created, published, and updated instantly.
o Campaigns can be launched or modified in real time.
o Example: Flash sales or trending-topic marketing (real-time marketing).
4. Data-Driven Analytics
o Digital marketing relies heavily on measurable data:
o Click-through rates (CTR)
o Conversion rates
o Website traffic

o Tools like analytics dashboards help in performance tracking and decision-

making.
« Result: More accurate and effective marketing strategies.
5. Global Reach with Cost Efficiency

e Businesses can reach audiences worldwide at relatively low cost compared to

traditional marketing.

o Even small businesses can compete with large brands.
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6. Automation and Scalability
o Marketing tasks can be automated:
o Email campaigns
o Chatbots
o Social media scheduling

« Helps save time and scale operations easily.

Limitations of Digital Marketing

Despite its advantages, digital marketing also has certain challenges:
1. High Competition and Noise
« Digital platforms are crowded because:
o Entry barriers are low
o Everyone can advertise
o Result: It becomes difficult to capture user attention.
2. Skills Requirement
« Effective digital marketing requires:
o Technical knowledge
o Analytical skills
o Content creation ability

« Businesses may need trained professionals or continuous learning.
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3. Dependence on Technology
o Marketing activities rely on:
o Internet connectivity
o Platforms (Google, social media, etc.)
o Issues like:
o Server downtime
o Ad blockers

o Platform outages

can disrupt campaigns.
4. Privacy and Data Concerns
« Increasing awareness about data privacy affects tracking:
o Restrictions on cookies
o Data protection laws
« Example: Cookie deprecation limits user tracking and targeting.
5. Constant Platform Changes
« Digital platforms frequently update:
o Algorithms
o Policies

« Example: Changes in social media reach or search engine rankings can affect

visibility suddenly.

6. Trust and Credibility Issues
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e Online space includes:
o Fake reviews
o Fraudulent ads

o Customers may hesitate to trust new or unknown brands.

Types of Digital Marketing

o Email Marketing
o Social Media Marketing

e Google page



