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GOOGLE PAGE (SEARCH ENGINE MARKETING — SEM)

INTRODUCTION

A Google Page refers to the Search Engine Results Page (SERP) displayed by Google
when a user searches for any query. In digital marketing, businesses aim to appear on this
page either through Search Engine Optimization (SEO) or Search Engine Marketing
(SEM).

For the tourism industry, Google plays a crucial role because most travellers search online
for destinations, hotels, and travel packages before making decisions. Thus, appearing on

the top of Google results increases visibility, website traffic, and bookings.
CONCEPT OF GOOGLE PAGE MARKETING

Google Page marketing involves promoting a business on search engines using two major

approaches:
1. Search Engine Optimization (SEO)

SEO refers to optimizing a website so that it appears in the organic (unpaid) search

results. It focuses on improving website content, structure, and relevance.

Example: A travel blog titled “Top Tourist Attractions in Rajasthan” ranks organically

when users search for travel information.
2. Search Engine Marketing (SEM)

SEM refers to paid advertising where businesses pay to display their ads on top of search

results using platforms like Google Ads.

Example: A travel agency pays to display ads for “Goa Holiday Packages” at the top of

search results.
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Key Concepts of Google Page Marketing

(a) Keywords
Keywords are the words or phrases that users type into search engines.
Examples:
e “Best hotels in Manali”
e “Cheap flights to Delhi”
Tourism marketers must identify and use relevant keywords to target potential travellers.
(b) Pay-Per-Click (PPC) Advertising
In PPC, advertisers pay only when users click on their ads.

Example: A company advertising “Kerala honeymoon packages” pays only when someone

clicks the ad.
(¢) Ad Rank and Quality Score
Google determines ad position based on:
e Bid amount
o Adrelevance
« Landing page quality
Higher quality and relevance lead to better rankings at lower cost.
(d) Organic vs Paid Results

o Organic results: Free, based on SEO
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o Paid results: Advertisements displayed at the top
Both are important for a balanced marketing strategy.

Strategies for Google Page Marketing

1. Keyword Research Strategy
Businesses must identify keywords with:
o High search volume
o Low competition

Example: Target keywords like “budget hotels in Shimla” or “family tour packages in

Goa”.
2. SEO Strategy
SEO involves optimizing:

o Website content

e Meta tags
o Images
e URLs

Example: A hotel website optimized for “luxury resort in Udaipur” ranks higher in search

results.
3. PPC Advertising Strategy

Businesses create paid campaigns using Google Ads to quickly appear at the top.
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Example: A travel agency runs ads for “Dubai tour packages from India” during holiday

seasons.
4. Local SEO Strategy
Local SEO helps businesses appear in location-based searches.
Example: A hotel appears when users search “hotels near me” or “best hotels in Manali”.
5. Mobile Optimization
Since most users search on smartphones, websites must:
o Load quickly
o Be mobile-friendly
It is important for tourists searching while traveling.
6. Content Marketing Strategy
Creating valuable content like:
« Blogs
o Travel guides
e Videos

Example: Articles like “Top 10 Places to Visit in Kerala” attract visitors and improve SEO

ranking.
7. Performance Tracking
Businesses use tools like Google Analytics to measure:

o Website traffic
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e Click-through rates

o Conversions
This helps in improving marketing strategies.
Conclusion

Google Page marketing is an essential tool in digital marketing, especially for the tourism
industry. By effectively using SEO and SEM strategies, businesses can reach potential
travellers at the right time and influence their decisions. With proper keyword research,
content creation, and performance analysis, tourism businesses can enhance their online

presence and achieve long-term success.



