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        E-Mail Marketing in Tourism 

E-mail marketing is a direct digital communication tool used by tourism 

organizations such as travel agencies, airlines, hotels, and destination marketing 

organizations to promote services, build customer relationships, and increase 

bookings. It is highly effective in tourism because travel decisions often involve 

inspiration, planning, comparison, and trust-building, all of which can be 

supported through targeted emails. 

Types of E-Mail Marketing in Tourism 

1.     Newsletter Emails 

Newsletter emails are regularly sent to subscribers to provide travel inspiration 

and information. These emails may include destination highlights, travel tips, 

seasonal attractions, and blog updates. 

 Example: A travel agency sends a monthly newsletter featuring “Top Summer 

Destinations in Goa and Manali,” along with travel guides and tips. 

Importance: To Keep potential tourists engaged and encourages them to consider 

future travel. 

2.        Promotional Emails 

Promotional emails are designed to generate immediate bookings by offering 

discounts, packages, or special deals. These emails often include strong call-to-

action buttons. 

Example: “Get 30% off on Maldives honeymoon packages—Limited Time Offer!” 

Importance: To drive sales and increases revenue in a short period. 
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3.               Transactional Emails 

Transactional emails are automatically triggered after a customer performs an 

action such as booking a flight or hotel. These emails include confirmations, 

receipts, and itineraries. 

Example: After booking a trip to Dubai, a tourist receives a confirmation email 

with flight details, hotel reservation, and travel itinerary. 

Importance: To build trust and provides essential travel information. 

4.     Drip Campaigns (Automated Emails) 

Drip campaigns consist of a series of pre-planned emails sent over time based on 

customer behaviour or schedule. 

Example: 

• Day 1: Welcome email  

• Day 3: “Best places to visit in Kerala”  

• Day 5: Hotel recommendations  

• Day 7: Special discount offer  

Importance:  To nurture potential customers and guides them through the 

decision-making process. 

5.           Welcome Emails 

Welcome emails are sent when a user subscribes to a travel website or newsletter. 

These emails introduce the brand and may include special offers. 

Example: “Welcome to XYZ Travels! Enjoy ₹1000 off your first booking.” 

Importance: To create a positive first impression and encourages engagement. 



   
 
 
 
  www.travelteachings.com 

3 
 

6.     Re-engagement Emails 

These emails target inactive customers who have not interacted with the brand for 

a long time. 

Example: “We miss you! Explore exciting Thailand packages with 20% discount.” 

Importance: To help in retaining customers and increasing repeat bookings. 

7.      Announcement Emails 

Announcement emails inform customers about new services, destinations, or 

updates. 

 Example: “New direct flights to Bali are now available!” 

Importance: To keep customers informed and interested in new offerings. 

 

Best Practices of E-Mail Marketing in Tourism 

1.        Personalization 

Tourism marketers should tailor emails based on customer preferences, travel 

history, and demographics. 

Example: Couples receive honeymoon packages, while families receive family-

friendly tours. 

2.    Segmentation 

Customers should be divided into groups such as solo travellers, families, 

adventure seekers, and luxury tourists. This ensures more relevant communication. 
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3.        Mobile Optimization 

Since many travellers check emails on smartphones, emails must be responsive, 

easy to read, and visually appealing on mobile devices. 

4.              Timing and Frequency 

Emails should be sent at the right time, such as during holiday seasons, festivals, 

or vacation planning periods. Over-emailing should be avoided to prevent 

annoyance. 

5.            Use of Visual Content 

Tourism marketing heavily depends on attractive visuals such as beaches, 

mountains, and cultural attractions to inspire travellers. 

6.        Creating Urgency 

Using limited-time offers or countdowns encourages quick decision-making. 

Example: “Only 24 hours left to book Goa packages at 25% discount!” 

7.   Including Reviews and Testimonials 

Positive feedback from previous travellers helps build trust and credibility. 

8.       Performance Tracking 

Marketers should monitor key metrics such as open rates, click-through rates, and 

conversion rates to improve campaigns. 

9.       A/B Testing 

Different versions of subject lines, images, or offers should be tested to determine 

what works best. 
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10.      Ethical and Legal Practices 

Tourism companies must obtain user consent before sending emails and provide 

an easy unsubscribe option. Privacy regulations should be followed. 

 

  Conclusion 

E-mail marketing is a powerful and cost-effective tool in the tourism industry. It 

helps in inspiring travellers, guiding their decision-making process, promoting 

travel packages, and maintaining long-term relationships. By using different types 

of emails and following best practices such as personalization, segmentation, and 

proper timing, tourism businesses can significantly enhance customer engagement 

and increase bookings. Successful e-mail marketing in tourism depends on 

delivering the right message to the right audience at the right time, thereby 

turning potential travellers into loyal customers. 


